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anotacia
drois menejmentis kvleva aqtualuri sakiTx-

ia nebismier sferoSi. adamianTa umravlesobas 
awuxebs drois ukmarisobis problema da mize-
zebs xSir SemTxevaSi Tavad drois bunebaSi xe-
daven da ara sakuTar TavSi. kvlevebis Sedegad ki 
naTlad ikveTeba mizezebi, romolis gamoc ada-
mianerbi drois resursebis simcires ganicdian. 
Cveni kvlevis obieqti sxvadasxva universiteteb-
is studentebi iyvnen. drois resursebis ganaw-
ilebaSi gamoikveTa mTavari drois mtaceblebi, 
romlebic xels uSlidnen respodentebs moex-
dinaT dagegmili Tu aucilebeli saqmianobebis 
droSi Cateva.  

kvlevis procesSi CamovayalibeT ramodenime 
hipoTeza da davadgineT garkveuli faqtorebis 
kavSirebi. 

kvlevis Sedegebis analizis Sedegad miRe-
buli rekomendaciebi daexmareba axalgazrda 
SromiT resurss moaxdinon Sromis swori organ-
izacia, aseve saSualebas aZlevs administracias 
gaiTvaliswinos rekomendaciebi da xeli Seuwyos 
studentebs drois danakargebis SemcirebaSi.

naSromSi gaerTianebulia ori fundamenta-
luri kvleva. pirveli moicavs saxelmwifo uni-
versitetebis studentebs , sadac respodent-
Ta raodenoba iyo 523 da meore kvleva moicavs 
kerZo universitetebis drois menejments  -re-
spodentTa raodenoba Seadgenda-520-s. orive kv-
leva Catarda erTi da igive meTedologiiT . igi 

eyrdnoboda anketur gamokTxvas da  monacemebi 
damuSavda SPSS programaSi. naSromSi swored am 
ori kvlevis Sedegebis gaerTianebis safuZvel-
ze gamoikveTa erTi da igive sferos respoden-
tebis damaxasiaTebeli qcevebi, rodesac isini 
sxvadasxva sakuTrrebis formas warmoadgenen, 
kerZod- saxelmwifo  da kerZo seqtors 

sakvanZo sityvebi: drois marTva, studente-
bi, Tavisufali dro. drois dagegmva,drois mta-
ceblebi, kerZo da saxelmwifo universiteti.

ABABSTRACT
time management has significant impact on the personal 

development abilities not only in current period, but through-
out the life. Time management characteristics directly or in-
directly show us, to what extent student are able to control 
their own development and balance the life. Do they compre-
hend short-term, long-term goals and plans, or not? The paper 
unites two fundamental research. The first includes the stu-
dents of state universities where the number of respondents 
were  523 and the second survey included the time manage-
ment of private universities - the number of correspondents 
- 520. Both studies were conducted with the same methodol-
ogy. It was based on a survey and data was processed in the 
SPSS program.

Keywords: Time management, Students, Leasure time,  
Time planning, “Time stealers”, Private and State university.
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Sesavali
drois menejmentis problema, rom Ti-

Toeuli adamianis Sromis mwarmoebluroba-
ze axdens gavlenas, amas Tavad respodente-
bi aRiareben. ivane javaxiSvilis saxelobis  
Tsu-is ekonomikisa da biznesis fakultetze 
arsebulma adamianiseuli potencialis marT-
vis laboratoriam moaxdina saxelmwifo uni-
versitetis studentebis drois menejmentis 
analizi. arsebul sakiTxebze gamoqveynda ar-
aerTi publikacia, rogorc adgilobriv aseve 
saerTaSoriso JurnalebSi. Time Management Pe-
culiarities Based on Gender (Kharadze, Natalia; 
Gulua, Ekaterine, 2017) ; Impact of Time Management 
on Personal Development of Master’s Degree Students 
(Ekaterine, Gulua; Natalia, Kharadze, 2017) Free-Time 
Management among Master’s Degree Students of Geor-
gia  (Kharadze, Natalia; Gulua, Ekaterine; Duglaze, Davit, 
2017) ;  Time  Management Pecularities of Shota Rustave-
li State University MA Students (Kharadze, Natalia; Gu-
lua, Ekaterine, 2017)  Self Management Peculiarities of 
Master’s Students in Georgia  (Kharadze, Natalia; Gulua, 
Ekaterine, 2016).  „drois menejmentis gamowveve-
bi axalgazrda mecnierebSi “Time management 
issues for young Master „ (kharadze, Natalia; Dugladze, 
Davit, 2017) 

aranakleb sainteresoa teqnikuri univer-
sitetis egidiT Catarebuli kvleva, romelic 
moicavda saqarTvelos kerZo universiteteb-
is studentTa drois menejments. arsebul 
kvlevaze daibeWda naSromi kerZo universi-
tetis studentebis drois menejmenti (KHA-
RADZE & DUGLADZE, 2018)    (xaraZe & duglaZe, 
2018)  romelic zogad analizs moicavda.

mniSvnelovania TiToeuli seqtoris uni-
versitetebma moaxdinon sakuTari gamocdile-
bebis gaziareba.swori drois menejmenti uz-
runvelyofs  personalis swor ganviTarebas 
(Kharadze & Gulua, 2018); (Gulua, Ekaterine; Kharadze, 
Natalia;, 2018) rac kargad Cans Cvens naSromebSi 
„Personal Development Peculiarities on Gender  Perspec-
tive in Georgia“ da „ Employed Students’ Development 
Challenges in Georgia“. sworad ganviTarebuli 
kadri uzrunvelyofs maRalefeqtiani Sromi-
Ti resursis Seqmnas, rac organizaciaSi maRa-
li organizaciuli kulturis  Camoyalibebas 
uwyobs xels. (Gulua, Ekaterine; Kharadze, Natalia;, 
2018)  Organization Culture Management Challenges. 
(Gulua, Ekaterine; Kharadze, Natalia, 2014). Knowl-
edge-Based Organizational Culture Development 

Challenges in Small and Medium Sized Enterprises 
of Post-Soviet Georgia” (nikvaSvili, organizaci-
uli kultura rogorc sameurneo praqtikis 
ganuyofeli nawili, 20017) da rac mTavaria 
amcirebs organizaciaSi konfliqtur situa-
ciebs (Gulua, Ekaterine; Kharadze, Natalia;, 2018)  
Organization Culture Management Challenges or-
ganizaciaSi konfliqtebis regulirebis 
humanuri meTodebi  (nikvaSvili, 2012) da kon-
fliqtis gadaWris Tanamedrove meqanizmebi  
(Paresashvili, Nino; Maisuradze, Teona;, 2017)  xels 
uwyobs pirovnebis piradi Sromis swor or-
ganizacias  aseve konstruqciuli qcevis 
Camoyalibebas (nikvaSvili, konstruqciuli 
qcevis stimulireba konlfliqtur situa-
ciaSi, 2016) da  organizaciuli  faqtorebi, 
romlebic gavlenas axdenen lideruli unare-
bis Camoyalibebaze erT-erTi swored drois 
swori gamoyeneba aris . efeqtianad saqmis 
gaZRolas yovelTvis eqceoda didi yuradRe-
ba da igi gansakuTrebiT mniSvnelovania dRe-
vandeli msoflio ekonomikuri mdgomareobis 
pirobebSi (Amyoladze, Gocha; Gabrichidze, Amiran; 
Giorgobiani, Maia; Zedgenidze, Merab; Kharadze, Na-
talia, 2014)  agreTve  globaluri inovaciuri 
garemo (Shaburishvili & Chania, 2017) da Tan-
amedrove teqnologiebi  (Meskhia & Shaburishvili, 
2015)  xels uwyobs  piradi Sromis organizaci-
is efeqtianobis amaRlebas  adamianis aqtivo-
ba, saWiro saqmianobis warmarTva da msTvis 
winaswar momzadeba  mravalmxrivi problemaa 
da Sinagan momzadebas saWiroebs (Amyoladze, 
Gocha; Gabrichidze, Amiran; Giorgobiani, Maia; 
Lomsadze-Kuchava, Maia; Kharadze, Natalia, 2014)

kvlevis obieqti:
sainteresoa ra TaviseburebebiT gamoirCe-

vian saxelmwifo da kerZo universitetebis 
studentebi, drois menejmentis TvalsazriT, 
amitom vaxdenT am ori kvlevis SedarebiT 
analiszs. jamSi orive kvlevis respodenteb-
is saerTo raodenoba aris 1043 respodenti.
aqedan saxelwifo universitetebis respoden-
tebi 523da kerZosi ki -520 Sesabamisad pro-
centebSi  saxelmwifo seqtoris respodentTa 
raodenoba aris 50,1% xolo kerZo universi-
tetis respodentebi Seadgenen 49.9%.

kvlevis meTodologia 
kvlevis Sedegebi damuSavebulia SPSS pro-
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gramaSi da mocemuli gvaqvs ststistikuri  
logikuri da SedarebiTi analizi. movaxdil-
eT ramodenime hipoTezis formulieba.

kvlevis analizi
 kvlevam aCvena, rom mTlianad yofnis dro  

respodentTa 45,5% saxelmwifo seqtoridan 
da 54,5% kerZo seqtoridan.zogjer da aras-
ros ar yofniT dro daasaxela Sesabamisad sax-

elmwifo seqtoridan -47,3% da 61,6% da ker-
Zodan -52,7% da38,4%. respodentTa is raode-
noba, romelTac arasdros ar yofniT dro 
gacilebiT maRalia saxelmwifo seqtorSi, 
kerZo seqtorTan SedarebiT (61,6% da 38,4%). 
sainteresoa, ratom aqvT drois deficitis 
mwvave problema saxelmwifo universitetis 
respodentebs . am sakiTxs mogvianebiT gavceT 
pasuxs. ix. diagrama 1

swavlis paralelurad muSaoba daafiq-
sira saxelmwifo seqtoris 74,1% da kerZo 
seqtoris 25,9%. amgvari mkveTri sxvaoba ga-
mowveulia im faqtiT, rom kerZo seqtoridan 
ZiriTadad gamokiTxuli iqna bakalavriatis 

studentebi . bunebrivia gacilebiT  didi 
raodenobiT saqarTveloSi dasaqmebulni ar-
ian magistrantebi, radgan leqcia-seminarebi 
saRamos saaTebSi samuSaos dasrulebis Sem-
deg aqvT ix.  diagrama 2

dRis manZilze leqcia -seminarebze dax-
arjuli dro gansxvavebulia.   erTi saaTi 
miuTiTa saxelmwifo seqtoris respodenTa 
45,5% da kerZo seqtoris ki-54,5%-ma.   kate-
goria, romlebmac 2-3 saaTi miTiTes, kerZo 
seqtoris wili aris 51,3% da saxelmwifo se-
qtoris-48,7%, rac Seexeba im respodentebs, 
romlebic swavlas 3 saaTze mets andomeben, 
aRniSnuli maCvenebeli sagrZnoblad maRalia 

saxelmwifo universitetebsSi , kerZod59,0% 
xolo kerZo seqtorSi ki 41,0%.   9%-iT metia 
im studentebis raodenoba, romlebisTvisac 
swavla aris mniSvnelovani da drois biujet-
idan met dros uTmoben. (ix. diagrama 3) Tu 
gaviTvaliswinebT, rom saxelmwifo universi-
tetis studentebis gacilebiT didi raodeno-
ba aris dasaqmebuli, am fonze misasalmebelia, 
rom respodentebi dasaqmebis  paralelurad 
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swavlis procesac pasuxismgeblobiT ekidebi-
an. aRniSnuli monacemebi saxelmwifo univer-
sitetebis dadebiT Sefasebas imsaxurebs.

respodentebi, romlebmac gasces pasuxi, 
rom xSirad sargebloben damatebiTi saxelmZ-
RvaneloebiT  saxelmwifo seqtorze modis 
45,4%, xolo kerZo seqtorze ki-54,6%, kiTx-
vaze pasuxi, rom arasodes ar sargebloben 

damatebiTi saxelmZRvaneloebiT saxelmwi-
fo seqtorze modis-47,1%, xolo kerZo se-
qtorze-52,9%. (ix. diagrama 4) damatebiTi 
saxelmZRvaneloebis gamoyenebis kuTxiT ver 
vityviT, rom romelime seqtori mowinavea, 
Tumca saerTo . rom  TiTqmis yoveli meore re-
spodenti xSirad iyenebs damatebiT saxelmZ-
Rvanelos ar aris cudi maCvenebeli.

respodentebi, romlebmac upasuxes, rom 
xSirad gegmaven samuSao dRes saxelmwifo se-
qtorze modis 64,1%, xolo kerZo seqtorze 
-35,9%, arasdros ar gegmaven samuSao dRes  sax-
elmwifo seqtoris  -72,4% da kerZo seqtoris 
ki-27,6%.(ix. diagrama 6) saxelmwifo seqtoris 
respodentebis wili maRalia kerZosTan Se-
darebiT vinc xSirad gegmavs dRes da es dadeb-
iTi maCvenebelia, ,Tumca amavdroulad  kerZo 
seqtoris pespodentebSi sagrZnoblad mcirea 
im respodentebis raodenoba, romlebic ar-
asdros ar gegmaven samuSao dRes, rac kerZo 
seqtoris studentebis dadebiT tendenciaze 
miuTiTebs .

gegmaven Tu ara samuSao kviras dadebiTi 
pasuxebidan , kerZod xSirad gegmaven modioda 
saxelmwifo seqtorize-76,8% xolo kerZo se-
qtorze 23,2%,pasuxi zogjer gegmaven samuSao 
kviras  saxelmwifo seqtorze modioda 37,8%, 
xolo kerZo seqtorze ki-62,2% rac Seexeba 
radikalurad uaryofiT pasuxs, rom arasodes 
ar gegmaven samuSao kviras gacemul pasuxebSi 
saxelmwifo seqtorze modioda 45,2% da ker-
Zo seqtorze ki -54,8%.(ix. diagrama 7) drois 
SedarebiT grZelvadiani periodis dagegvis 
dros  saxelmwifo seqtoris respodentTa 
pasuxebi  damakmayofilebelia kerZo seqtor-
Tan SedarebiT
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 saintereso suraTi dafiqsirda erTTviani 
periodis dagegmvisas. respodentebma, rom-
lebmac upasuxes, rom  xSirad gegmaven erT-
Tvian periods  saxelmwifo seqtorze modis 
81,9% xolo kerZo seqtorze ki 18,1%, pasuxze 
-zogjer gegmaven Tves  saxelmwifo seqtorze 
modioda respodentebis 54,5%, xolo kerZo 

seqtoris -45,5%, rac Seexeba mkveTrad uary-
ofiT pasuxs, rom arasodes ar gegmaven Tves, 
aRniSnul pasuxSi saxelmwifo universitetb-
Si respodenTa wili iyo 36,0 % xolo kerZo 
seqtoris ki 64.0%. (ix.diagrama 8) erTTviani 
periodis dagegmvisas saxelmwifo universite-
tis studentebi bevrad mobilizebulni arian . 
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kidev ufro damajereblad dadebiTi maCve
neblebi dafiqsirda erTwliani periodis 
dagegmvisas saxelmwifo seqtorSi, kerZod 
pasuxze, rom xSirad gegmaven samuSao wels  
saxelmwifo seqtoris wili iyo -90.6% xolo 
kerZo seqtorze-9,4%. pasuxi -arasodes ar geg-
maven wels  saxelmwifo seqtoris respodent-
Ta wili iyo-37,2%, xolo kerZo seqtoris ki-
62,8%. (ix. diagrama 9)

sabolood SegviZlia gavakeToT daskvna, 
rom drois sxvadasxva periodis gdagegmvas 
rogorc moklevadian ,ise grZelvadian peri-
odSi met yuradRebas aqceven saxelmwifo uni-
versiteteis pespodentebi, kerZo universite-
tis respodentebTan SedarebiT.

 dRis manZilze gantvirTva mniSvnelova-
nia yvela adamianisaTvis da Sesabamisad sain-

teresoa, ramdenad axerxeben studentebi 
mis dagegmvas. aRmoCnda, rom  im studenteb-
is ricxvi, romlebic xSirad axerxeben  dRis 
manZilze dasvenebas saxelmwifo seqtoris 
respodentebze modioda 74,6%, xolo kerZo 
seqtorze-25,4%, zogjer aqvT dasasveneblad 
gamoyofili dro. aRniSnul pasuxSi saxelm-
wifo seqtoris wili iyo 35,5%, xolo kerZoze 
ki-64,5%. TiTqmis arasdros ar aqvT dro ga-
moyofili dasasveneblad, aRniSnul pasuxSi 
saxelmwifo universitetis respodentTa wili 
iyo 77,4%, xolo kerZo seqtoris ki-22.6%. (ix. 
diagrama 10) dRis manZilze dasvenebis dagegm-
vis tendencia gacilebiT maRalia saxelmwifo 
seqtorSi da es kidev erTi dadebiTi maxasi-
aTebelia saxelmwifo universitetis studen-
tebisTvis

respodentTa pasuxebSi, rom xSirad axde-
nen SabaT-kviras gantvirTvas sxvadasxva saxis 
aqtivobebiT, saxelmwifo seqtorze modio-
da pasuxebis 64,6%, xolo kerZo seqtorze ki 
-35,4%, zogjer axdebnen SabaT-kviras gant-
virTvas  pasuxze saxelmwifo seqtoris re-
spodentTa wili iyo 41,9% xolo kerZo seqto-
ris-58,1%, rac Seexeba pasuxs, rom TiTqmis 

arasdros ar aZleven Tavs uflebas, rom Sa-
baT-kvira gantvirTvas moaxmaron,  saxelm-
wifo universitetebis respodentTa wili 
iyo -63,5% xolo kerZo universitetebis re-
spodntTa wili ki 36,5%. SabaT -kviris dagegm-
vis kuTxiT kvlavac saxemwifo universitetis 
studentebis aqtiuroba aris maRali.(ix. dia-
grama 11) 
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saintereso ra iwvevs  drois araswor mene-
jments kerZo universitetebis stuentebSi. 
erT-erT mizezad SeiZleba miviCnioT daojax-
ebulebis statusi

 kvlevis Sedegad kiTxvaze arian Tu ara 
daojaxebulebi, dadebiTi pasuxi gadanawil-
da saxelmwifo universitetis studentebze 
22,9% xolo kerZo seqtorze ki -77,1%, xolo 
ar varT daojaxebulebi aRniSnul pasuxSi sax-
elmwifo universitetebis respodentTa wili 
iyo 61,9% xolo kerZo universitetbis wili 

-38,1%.(ix. diagrama 12) savaraudod sakuTari 

drois biujetis gadanawileba da Tavisufali 

drois dagegmva kerZo universitetis studen-

tebs uWirT radgan isisni arian daojaxebule-

bi da did dros uTmoben ojaxs. Tumca ar aris 

es mizezi misaRebi, radgan yoveli adamini sa-

kuTar  dros ise unda gegmavdes, rom moaxerx-

os Tundac SabaT-kvira ojaxTan erTad gaata-

ros. ojaxi ar unda warmoadgendes tvirTs  

adamianis cxovrebaSi.

socoaluri qseli aris, rogorc dadami-
anis „mokavSire“, saidanac SeuZlia miiRos saW-
iro informacia  mokle droSi da ganviTardes, 
aseve mowinaaRmdege da drois mtacebeli, am-
denad rogr,  ra droiT da risTvis gamoiyeneba 
socialri qseli, amas aqvs didi mniSvneloba. 
kvlevam daadgina, rom is respodentebi rom-
lebic socilur qselSi erT saTs atareben 
saxelmwifo universitetbis respodentebze 
modis 72,8%, xolo kerZo seqtorze 27,2%, re-
spodentebi, romlebic socialur qselSi ori 
saaTi arian, monacemebi ase gadanawilda, sax-
elmwifo universiteti=30,8% da kerZo-69,2%.
saami saaTi dafisirda respodentebze, 
romelTagan saxelmwifo seqtorze iyo-40,6% 

da kerZo-59,4% xolo pasuxSi, rom socialur 
qselSi atareben sam saaTze mets saxelmwifo 
seqtorze modis 100% da kerZo seqtoridan am 
droiT aravin ar aris socialur qselSi. unda 
aRiniSnos rom jamSi sam saaTze mets mxolod 
respodentTa 82  atarebda, rac ar aris maRali 
raodenoba, radgan mTlianad 1043 respoden-
tia, Tumca unda aRiniSnos, rom  aseTi maRa-
li doziT socialur qselTan mijaWuloba 
saxelmwifo universitetebis  respodentebma 
daafisires. samwuxarod ar gvaqvs informacia 
es 82 respodenti ra mizniT iyenebs socialur 
qsels. imeds vitovebT, rom didi nawili saW-
iro saqmisTvis aris dakavebuli socialur 
qselebSi da ara TamaSebiT.(ix.diagrama 13)
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pirad higienaze dReSi naxevar saaTs xar-
javs jamSi 146 respodenti, romelTagan sax-
elmwifo seqtorze modis53,4% xolo kerZo 
seqtorzeki-46,6%, erT saaTamde dros xar-
javs 528 respodenti, romelTagan saxelmwi-
fo seqtorze modis 43,0% da kerZo seqtorze 
ki-57,0% erT saaTze mets pirad higienas uT-

mobs  369 respodenti, romelTagan saxelmwi-

fo seqtorze modis 59,1% da kerZo seqtorze 

ki - 40,9%. drois biujetinad pirad higienaze 

ar aris didi dro daxarjuli da Sesabamisad 

orive seqtorisTvis SeiZleba dadebiTad Se-

fasdes.(ix. diagrama 14. )

rogor axdenen drois sxvadasxva periodis 
dagegmvas respodentebi, gavlena unda iqonios 
dagegmili sakiTxebis Sesrulebaze, Sesabamis-
ad sainteresoa ramdenad xSirad uwevT gegme-
bis Secvla. kvlevam aCvena, rom xSirad cvlis 
gegmas 114 respodenti da aqedan saxelmwifo 
seqtorze modis 43.0% da kerZoze-57.0%,zog-
jer axdens gegmis cvlilebas 798 rspodenti 
da aqedan saxelmwifo seqtorze modis 48,1% 

da kerZo seqtorze ki 51,9% xolo arasdros 
ar  uwevT gegemebis cvlileba 131 respodents, 
aqedan saxelmwifo seqtorze modis 68,7% da 
kerZoze ki-31,3%.ix.(diagrama 15) respodentTa 
mcire raodenoba, magram mainc am raodenobaSi 
didi wili modis saxelmwifo universitetis 
respodentebze, romlebsac ar uwevT dagegmi-
li aqtivobebis Secvla, rac dadebiTad axasi-
aTebs saxelmwifo seqtoris respodentebs 
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erT saaTamde dro exarjema transportSi 
269 respodents, romelTagan saxelmwifo uni-
versitetbis studentebi arian 63,9% da kerZo 
universitetebis studentebi ki -36,1%.erT-
or saaTs xarjavs 660 respodenti, romelT-
agan saxelmwifo universitetis studentebi 
arian 41,1% da kerZo universitetebis stu-

dentebi ki 58,9% sam -oTx saTs da met dros 
jamSi mxolod 114 studenti xarjavs. yvelaze 
meti raodenobis respodenti transportze 
1-2 saaTs xarjavs da maRali maCvenebelia ker-
Zo seqtoris studentebSi,  rac mniSvnelovan 
drois mtaceblad SeiZleba CavTvaloT.(ix. di-
agrama16.)

arsebuli situaciis gaanalizebis gare-
Se SeuZlebelia studentma moaxdinos drois 
danakargebis Semcireba da prioritetebis 
gansazRvra. analizi saSualebas iZleva ga-
moikveTos drois mtaceblebi da Zvirfasi 
resursi gadanawildes mniSvnelovani saqmeeb-
is gasakeTeblad. amdenad mniSvnelovania ram-
deni studenti axdens drois danakargebis 
analizs da rogori Tanafardobaa seqtorebis 
mixedviT. drois danakargebis analizs xSirad 
axdens 229 respodenti, aqedan saxelmwifo se-
qtorze modis 77,3%, xolo kerZo seqtorze ki 
-22.7%, zogjer axdens drois danakargebis ana-
lizs 512 respodenti TiTqmis 50 % da aqedan 
saxelmwifo seqtorze modis 50,4% da kerZo 
seqtorze ki -49,6%. arasdros ar axdens drois 
danakargebis analizs 302 respodenti, aqedan 
saxelnwifo seqtorze modis 29,1% da kerZo 

seqtorze ki -70,9%. (ix. diagrama 17. )drois 
danakargebis gaanalizeba kerZo seqtoris 
studentebSi aris gacilebiT dabali. rac ar 
iyo gasakviri im fonze, roca kerZo seqtorSi 
dafisirda drois sxvadasxva periodis dagegm-
vis kursiT uaryofiTi tendencia

drois araswori menejmenti saqmeebis moz-
Rvavebas da gauTvaliswinebel problemebs 
iwvevs,rac  sadao ar aris . drois periodeb-
is daugegmaobam, drois danakargebis mize-
zebis dadgenis ugulvebelyofa, momavalSi 
xeliscecebiT da facifucSi saqmis keTebas 
iwvevs. kvlevam aCvena, rom gauTvaliswinebel 
saqmeebze erT saaTas kargavs dReSi 384 re-
spodenti,aqedan saxelmwifo seqtorze modis 
59.6%, xolo kerZo seqtorze ki-40,4%. erT-or 
saaTs kargavs gauTvaliswinebel saqmeebze 
581 respodenti, romelTagan saxelmwifo se-
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qtorze modis 42,9%, xolo kerZo seqtorze ki-
57,1%.  orive jgufis pespodentebSi daugeg-
mavi saqmeebze daxarjuli dro mniSvnelovnad 
maRalia 

 fizikuri aqtivobiT gadaRlilobis da 
stresis moxsna aucilebelia nebismieri asakis 
adaminSi da gansakuTrebiT studentebisaTvis. 
gamudmebuli daZabuli reJimi iwvevs stresebs, 
romelic SesaZloa qronikulSi gadaizardos 
da garTuldes masTan brZola da Sedegebi, 
romelsac stresi iwvevs. kvlevam aCvena, rom 
587 respodenti daaxloebiT naxevarze meti, 
sportul aqtivobas dReSi mxolod naxevar 
saaTamde dros uTmobs da amaTgan saxelmwifo 
seqtorze modis 60.0%, xolo kerZo seqtorze 
ki 40%. erT saaTamde dros fizikur atvivoba-
ze xarjavs 283 respodenti, romelTagan sax-
elmwifo seqtorze modis 38,5%, xolo kerZo 
seqtorze ki -61,5 %. erT saaTze mets fizikur 
aqtivobaze xarjavs 125 respodenti, romelT-
agan saxelmwifo seqtoris studentebis wili 
aris 35,2%, xolo kerZo seqtoris studenteb-
is wili ki 64,8%, or saaTze mets mxolod 48 re-
spodenti uTmobs fizikur aqtivobas da maT-
gan saxelmwifo seqtorze modis 37,5%, xolo 
kerZo seqtorze ki 62,5%.  sportuli aqtivo-
bis TvalsazrisiT ukeTesi mdgomareoba dafi-
sirda kerZo seqtoris studentebSi. Tu gaviT-
valiswinebT rom maTi leqciebze daswreba 
gacilebiT dabali iyo saxelmwifo seqtoris 
studentebTan SedarebiT, sportuli aqtivo-
ba da gantvirTva metad sWirdebaT saxelmwi-
fo universitetis studentebs, Tumca suraTi 
sawinaaRmdegos gveubneba.

 Zilis reJimi mniSvnelovania energiis aR-
sadgenad . kvlevam Cvena, rom xuT saaTze nak-
lebi sZinavs mxolod 57 respodents, aqedan 
saxelmwifo universitetis studenti aris 43 
da kerZosi ki14,rac Seexeba normis fargleb-
Si Zils axerxebs 716 respodenti da aqedan 
saxelmwifo universitetis  studentia 48,9%, 
xolo kerZo universitetis ki 51.1%. 8-9 saaTi 
ZilisTvis gamoyofili aqvT 260 respodents, 
aqedan saxelmwifo seqtorze modis 47,3%, 
xolo kerZoze-52,7%.  metnaklebad Zilis xan-
grZlivoba umravlesobas aqvs normis far-
glebSi, magram aseve sainteresoa drois ra pe-
riodSi axerxeben respodentebi daZinebas 

kvlevam Cven,a rom sakmaod gvian axerxebs 
daZinebas respodentTa naxevarze meti. medi-

cinis mier aris dadgenili, rom adamianis Tav-
is tvinis normaluri funqcionirebisaTvis 
mniSvnelovania 23 saaTamde moxdes daZineba, 
swored am periodSi aris SesaZlebeli daR-
lilobis da daZubulobis efeqtiani moxsna. 
24 saaTamde daZinebas axdens 324 respodenti, 
sadac saxelmwifo universitetis studentTa 
wili aris 38,9%, xolo kerZo universitetebis 
wili ki -61,1%. aseve maRalia im respodentTa 
raodenoba, romelebic daZinebas 01 saaTze ax-
erxeben -489 respodenti, maTgan saxelmwifo 
universitetis studentTa wili aris 49,7%, 
xolo kerZo universitetis studentTa  wili 
50,3%. Zilis reJimis amgvari darRveva gansa-
kuTrebiT mZime iqneba saxelmwifo universi-
tetis studentebisTvis, radgan swored es 
kategoria aqtiurad aris dakavebuli gone-
brivi SromiT

studentur aqtivobebSi xSirad arian Car-
Tulni 97 respodenti aqedan saxelmwifo uni-
versitetis studentebze modis 32.0%, xolo 
kerZo seqtorze ki -68,0%, zogjer axerxebs 
studentur aqtivobebSi monawileobas 382 re-
spodenti, aqedan saxelmwifo seqtorze modis 
38,7%, xolo kerZo seqtorze ki 61,3%, aras-
dros aris CarTuli studentur aqtivobebSi 
564 respodenti, aqedan saxelmwifo seqtorze 
modis 61,0%, xolo kerZo seqtorze ki-39.0%. 
universitetis mier dagegmil RonisZiebeb-
Si studentTa CarTulobis maCvenebeli gac-
ilebiT maRalia kerZo universitetSi

dReSi erTxel ikvebeba 130 respodenti, 
romelTagan saxelmwifo seqtoris studen-
tebze modis 93,1%, xolo kerZo seqtorze ki 
6,9% , orjer kvebas axerxrebs 455 respodenti, 
aqedan saxelmwifo sqoris studentebze modis 
55,6 %, xolo kerZo seqtorze ki -44,4%, sam-
jer ikvebeba 425 studenti, aqedan saxelmwifo 
seqtorze modis 32,0% xolo kerZo seqtorze 
ki68,0% , oTxjer ki mxolod33 respodenti ax-
erxebs kvebas, rac sagangaSo maCvenebelia.  2 da 
3 jer kvebas gacilebiT metjer axerxeben ker-
Zo universitetis studentebi. SesaZloa vi-
varaudoT, rom kerZo universitetSi materia-
luri SesaZleblobis mqone studentTa raode-
noba aris maRali da amiT aris ganpirobebuli.

drois swori gamoyeneba da rekomendacieb-
is gaTvaliswineba xels uwyobs  studentebis 
personalur ganviTarebas (Gulua, Ekaterine; Kha-
radze, Natalia;, 2018)   gansakuTrebiT mniSvnelova-
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nia genderuli problemebis mogvareba da qal-
Ta personaluri ganviTarebisaTvis bariereb-
is daZleva (Kharadze & Gulua, 2018)

daskvnebi da rekomendaciebi: 
miuxedavad imis, rom sazogadoebaSi gavr

celebulia Sexeduleba, TiTqos kerZo uni-
versitetebSi maRalia ganaTlebis standarti,  
saxelmwifo universitetebTan SedarebiT, kv-
levam sruliad sawinaaRmdego Sdegi gviCvena.
l	 saxelmwifo universitetis studentTa 

drois biujetis marTva drois nebismier 
SualedisTvis ufro maRalia;

l	 saxelmwifo universitetebis studentTa 
leqcia-seminarebze daswrebis sixSire 
aris maRali;

l	 saxelmwifo universitetebis studente-
bi, gacilebiT xSirad iyeneben damatebiT 
saxelmZRvaneloebs codnis gaRrmavebis 
mizniT;

l	 saxelmwifo universitetis studentebi 
ukeT axdenen drois danakargebis mizeze-
bis analizs;

l	 kerZo universitetis studentTa maRa-
li maCvenebeli dafiqsirda sportul 
aqtivobebsa da studentur cxovrebaSi. 
kulturul RonisZiebebSi CarTuloba-

Si savaraudod kerZo universitetebis 
mimarT „xibli“ am aqtivobebiT aris ga-
mowveuli;

l	 kerZo Tu saxelmwifo universiteti,  ori
entirebulia sakadro politikis for
mirebaze da saxelmwifos awvdian SromiT 
resurs, amitom mniSvnelovania erTo
blivi ZalebiT uzrunvelyon imgvari 
marTvis sistemis Camoyalibeba, romelic 
axlgazrda Taobas miscems saSualebas 
sworad dagegmon dro da uzrunvelyon  
potenciuri SesaZlebobebis efeqtiani 
gamoyeneba .

l	 SeZlebisdagvarad mniSvnelovania uni-
versitetebs gaaCndes, saerTo sacxovre-
beli, sadac Camosuli studentebi Se-
Zleben cxovrebas da am gziT dazogaven 
transportirebaze gaweul xarjebs

l	 aseve mniSvnelovania saerTo sacxovrebl
ebSi kvebis problemis mogvarebac, rac sa-
gangaSo maCvenebeli aRmoCnda kvlevebSi.

l	 universitetebis mier sworad Sedgeni-
li muSaobis grafiki saSualebas miscevs 
students dazogos dro. SesaZlebeli 
unda iyos (gansakuTrebiT magistrantebi-
saTvis) leqciebis audi Tu video masalis 
xelmisawvdomoba.
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