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ABSTRACT

Business development in a particular region depends on
the combination of a number of obyective and subjective fac-
tors. The most important among these factors is the existence
and distribution of various economic (natural, human, mmvest-
ment) resources. Business development in lmereti region is
mainly the result of these factors.

In the fiamework of Internal Faculty Grant Project in
Akaki TSereteli State University, m 2018 a research was
conducted in Imereti region for the search of the ways of
development potential for the existed business. The survey
was aimed at assessing how much the products produced in
[Imerets regron are used by Kutaisi and Batumi hotels in food
services. How well known and demanded are products pro-
duced 1n Imereti Regron 1 touristically active Batumi. In
order to find all this out, we first introduced the samples of the
products produced in Imereti Region and ofiered them to the
lotels for the food service.

While doing the research I used the following methods:
a field research, a study research, based on complex, inter-
disciplinary approaches, analysis and synthesis. The joint use
of these studies has enabled us to get more comprehensive
information and to find ways to solve existing problems and
fo work out recommendations that will enable the regron’s
enterprises to succeed i the fiture.

The study has shown that entrepreneurs are ready to pro-
vide hotels with food in desired prices if they have a solid
guarantee of mutual cooperation.

In conclusion, we can say that in lmereti regron, as well
as 1 whole Georgia there are prospective opportunities for
business development, it is necessary to react to new chal-
lenges and take modern requirements into account to ensure

that all business opportunities are filly revealed and realized,
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Business development in a particular region depends
on the combination of a number of objective and subjec-
tive factors. The most important among these factors is the
existence and distribution of various economic (natural,
human, investment) resources. Business development in
Imereti region is mainly the result of these factors.

However, at different stages of history, these factors
did not have the same effect.This was largely due to the
current social and political situation, as well as the number
of subjective factors. In the framework of Internal Faculty
Grant Project in Akaki Tsereteli State University, in 2018

a research was conducted in Imereti region for the search
of the ways of development potential for the existed busi-
ness. The research was aimed at assessing how much the
products produced in Imereti region are used by Kutai-
si and Batumi hotels in food services. How well known
and demanded are products produced in Imereti Region In
Batumi In Kutaisi. In order to find all this out, we first in-
troduced the samples of the products produced in Imereti
Region and offered them to the hotels for the food service.

While doing the research I used the following meth-
ods: a field research, a study research, based on complex,
interdisciplinary approaches, analysis and synthesis. The
joint use of these studies has enabled us to get more com-
prehensive information and to find ways to solve existing
problems and to work out recommendations that will ena-
ble the region’s enterprises to succeed in the future.

The study showed that the products produced in Im-
ereti region were of high quality and demanded. At this
stage we will pay attention to the survey conducted in Ba-
tumi and focus on a number of products (The survey was
conducted in 40 hotels in Batumi, it should be noted that
the hotels in Batumi have not actively used the products
produced in Imereti region). The question was asked in
the following way: How much do you pay for the produc-
tion? At what price would you like to buy them or would

you like to buy the products produced in Imereti Region?

Diagram 1
How much do you approximately pay for cucumbers during a year? (Indicate the price
per kg/gel)
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Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018
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Diagram 2

How much would you like to pay for cucumbers? (Indicate desired price for per kg/gel)
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Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018

Diagram 3

WOULD YOU LIKE TO BUY CUCUMBERS PRODUCED IN IMERETI REGION?

No, [BHAUYEHME]
hotels [MPOLEHT]

Yes, [3BHAYEHUE]
hotels [MPOLEHT]

Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018
As we see in the diagram, 77.5% of the respondents with the farmers revealed that if the hotels are their per-
were buying cucumbers at 1,5-2 GEL, and 87.5% would manent customers they are ready to supply the products at
be willing to buy them at 0.6 - 1 GEL. The conversation their preferred price (according to a season 0.6-1 GEL).
Diagram 4
How much do you approximately pay for tomatoes during a year? (Indicate the
price per kg/gel)
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Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018
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Diagram 5

How much would you like to pay for tomatoes? (Indicate desired price for per

kg/gel)

Price

Quantity

Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018

Diagram 6

WOULD YOU LIKE TO BUY TOMATOES PRODUCED IN IMERETI REGION?

Yes, [3BHAYEHUE]
hotels. [MPOLEHT]

No [3HAYEHME]
hotels. [MPOLLEHT]

Source: Survey results of the project “the study of the potential of business development for business in Imereti

region” 2018

As we see in the diagram, 92.5% of the respondents
bought tomatoes for 2-3 GEL, and 87.5% are willing to
buy them at 1 - 1,5 GEL The conversation with the farm-
ers revealed that if the hotels are their permanent custom-
ers they are ready to supply the products at their preferred
price (according to a season 1- 1.5 GEL).

CONCLUSIONS AND
RECOMMENDATIONS:

1. The products produced in Imereti region are of high
quality, they are much liked and the hotels expressed

a desire to use them in more quantity in their food
services.

In order to provide the hotels with the products in
desired prices, farmers need solid guarantees on the
basis of a mutual cooperative contract.

In order to produce modern competitive products
and provide the hotels it is necessary to use modern
technologies and modern approaches of marketing
in the process of production and sales.

It is desirable that the programs promoting business
development carried out by the state were more
transparent and accessible to interested business
subjects.
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Diagram 7

HOW MUCH DO YOU APPROXIMATELY PAY FOR CHEESE DURING A YEAR?
(INDICATE THE PRICE PER KG/GEL)
[UMA KATETOPUU]

lari. [BHAYEHME]
hotels, [MIPOLLEHT]

[UMA KATETOPUU]
lari. [BHAYEHUE]
hotels, [MPOLLEHT]

[UMA KATETOPUU]
lari. [BHAYEHME]

hotels, [MPOLIEHT]
[UMA KATEFTOPUU]

lari. [3BHAYEHME]
hotels, [MIPOLLEHT]

[UMA KATETOPUMU]
lari. [BHAYEHME]
hotels [MPOLEHT]

[MMA KATEFTOPUU]
lari. [3BHAYEHUE]
hotels, [MPOLLEHT]

[Mms KATEFOPMVI]/ [UMSA KATETOPUM]
lari. [BHAYEHUE] lari. [BHAYEHMUE] hotls,
hotels, [MPOLIEHT] [MPOLIEHT]

Source: Survey results of the project “the study of the potential of business development for business in Imereti
region” 2018

Diagram 8

How much would you like to pay for cheese? (Indicate desired price for per
kg/gel)
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Source: Survey results of the project “the study of the potential of business development for business in Imereti
region” 2018
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Diagram 9

WOULD YOU LIKE TO BUY CHEESE PRODUCED IN IMERETI REGION?
No, [3BHAYEHME]

hotels, [MPOLEHT]

Yes, [BHAYEHME]
hotels, [MPOLIEHT]

Source: Survey results of the project “the study of the potential of business development for business in Imereti
region” 2018
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