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SALES FUNNEL AND THE CHARACTERISTICS
OF INTERACTION BETWEEN MARKETING AND
SALES FUNCTIONS AT THE CURRNET STAGE
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ABSTRACT. Under conditions of the modern economy, most of the com-
panies are trying to customize their realization strategy according to market
demand, marketing should in turn promote realization of the sale strategy, at
the same time maintain dynamic equilibrium between the company’s internal
resources and external requirements.

The purpose of this work is to research and analyze alignment problems and
perspectives of the company and at the same time issue recommendations for the

relevant figures. To underline importance of this issue in this work is presented
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and discussed sales funnel model. This model is up to date for market as it will
facilitate companies to take into account existing problems and to stimulate re-
alization process with the correctly defined perspectives

In order to achieve the goal, the paper covers literary analysis from sourc-
es such as Scopus, WOS (Web Of Science), Google Scholar, etc. The process
of finding alignment problem importance and its solution is based on different
researchers’ work. Since the success of any company is derived from the col-
laboration of marketing and sale functions and establishment of effective coop-
eration between marketing and distribution is one of the most pressing problem
and is considered as the promising perspective in their development process.

Keywords: sales funnel, alignment, marketing perspective, sale stimula-

JEL Classification: M31 tion, marketing cross functional collaboration
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