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INNOVATIVE ECONOMICS 

AND MANAGEMENT 

anotacia. turizmis dargis ganviTareba axdens adgilo­

brivi infrastruqturis: transportis, telekomunikaciebis 

da sxva sabazo sistemebis stimulirebas. igi qmnis rekreaciul 

obieqtebs, romliTac sargeblobs adgilobrivi mosaxleoba, ag­

reTve qveynis Sida da saerTaSoriso turistebi. turizmi uSu­

alod monawileobs qveynis erovnuli Semosavlis formirebaSi. 

dadasturebulia, rom turizmis dargidan miRebuli Semosav­

lebiT msoflosSi lideroben aSS-i, espaneTi, safrangeTi, ita­

lia da didi britaneTi. kvlevis sagania qveynis rekreaciuli 

seqtoris saxelmwifo regulisrebis da ucxouri gamocdilebis 

sakiTxebi. kvlevis procesSi gamoyenebulia Tanamedrove ekono­

mikur mecnierebaSi damkvidrebuli movlenebis, procesebisa da 

faqtebis analizis da Sefasebis meTodebi. gamokvlevis Teori­

uli safuZvelia  ekonomikuri mecnierebis miRwevebi, qarTveli 

da ucxoeli mecnierebis gamokvlevebi turizmis,  rekreaciuli 

seqtoris marTvisa da maT Semadgenel calkeul aspeqtebze. kv­

levis ZiriTad sainformacio bazas warmoadgens saqarTvelos 

turizmis erovnuli administraciis, aWaris avtonomiuri res­

publikis finansTa da ekonomikis saministros monacemebi da 

qarTvel da ucxoel ekonomistTa SromebSi asaxuli analiti­

kuri masalebi. samuSaos faqtologiur safuZvels warmoadgens 

avtoris mier saqarTvelos teqnikur universitetSi sadiserta­

cio naSromze muSaobis dros gegmebis mixedviT ganxorcielebu­

li kvlevis Sedegebi.

sakvanZo sityvebi: turizmi, saxelmwifo regulireba, 

rekreaciuli seqtori

ABSTRACT. The development of the tourism sector promotes local 
infrastructure: transportation, telecommunications and other basic systems. 
It creates recreational facilities useful for local population, as well as do-
mestic and international tourists of the country. Tourism participates in for-
mation of the country’s national income.  It is confirmed that the following 
countries take leading places by revenues from the tourism sector: United 
States, Spain, France, Italy and Great Britain. The subject of research is the 
state regulation of the country’s recreational sector and foreign experience. 
Methods of analysis and evaluation of events, processes and facts in mod-
ern economic science are used in research process. A theoretical basis for 
research is the achievements of economic science, the study of Georgian 
and foreign scientists on tourism, recreational sector management and their 
specific aspects. The main information base of the research is materials of 
the National Tourism Administration, the Ministry of Finance and Economy 
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Sesavali

turistuli momsaxurebis bazris ganviTareba mimdinareobs ekonomikur urTierTobaTa 

sistemaSi. aRsaniSnavia, rom sabazro TviTregulaciis da koordinaciis meqanizmi Serwymulia 

saxelmwifo regulirebasTan. SeuZlebelia mdgradi ganviTarebis uzrunvelyofa mxolod sa­

bazro faqtorebze orientaciis pirobebSi  ise,  rom ar dazaraldes bunebrivi da kulturuli 

Rirebulebebi. msoflio praqtika mowmobs, rom saxelmwifom unda aiRos Tavis Tavze mareg­

ulirebeli roli turistuli saqmianobis stimulirebaSi. am da sxva mniSvnelovani sakiTxebis 

kvlevasa da analizs eZRvneba Cvens mier momzadebuli statia. saqarTvelo yovelTvis izidav­

da ucxoelebs Tavisi mdidari bunebiT, uZvelesi istoriiT, udidesi kulturuli memkvidreo­

biT da stumarTmoyvareobiT. saqarTveloSi yvela kuTxe da regioni iqcevs yuradRebas Tavisi 

momxibvlelobiTa da saucxoo bunebiT. iseve, rogorc dedaqalaqi Tbilisi, romelic Tavisi 

kulturuli Zeglebisa da sxva RirsSesaniSnaobebis wyalobiT Sedis msoflios kulturulad 

mdidari qalaqebis ricxvSi. 

ZiriTadi teqsti

turizmi msoflios mraval qveyanaSi ekonomikis, qveynis momavlis ganviTarebis da upirve­

les yovlisa, adamianebis dasaqmebaSi erT-erTi yvelaze mniSvnelovani sferoa. dResdReobiT 

turizmi gvpirdeba efeqtur dasvenebas da gantvirTvas, uCveulo gancdebs,  kreatiul inspir­

acias, axal SegrZnebebs da ra Tqma unda jansaR dasvenebas da socialur urTierTobebs [1].

turizmis funqcionirebis ekonomikuri meqanizmis arsis gasarkvevad ori amocanis gadaWra 

aris saWiro: pirvel rigSi, saWiroa am meqanizmis mTeli sistemis konturebis Sesaxeb mkafio 

warmodgenis Seqmna da meore, am sistemis yoveli kvanZis detaluri Seswavla [2].

sxvadasxva teritoriaze arsebobs gansxvavebuli bunebrivi, ekonomikur-geografiuli, so­

cialuri pirobebi, ris gamoc turizmis sferos formireba sxvadasxvagvarad xdeba [3].

turizms, nebismieri daniSnulebis adgilisTvis gaaCnia ekonomikuri sargeblebisa da 

danaxarjebis garkveuli speqtri, romelic mxedvelobaSi miiReba am sferos ganviTarebis 

Sesaxeb gadawyvetilebis miRebis dros, razec bevri mkvlevari miuTiTebs. radgan turizmis 

ganviTarebis sxvadasxva gza qmnis sxvadasxva saxis, rogorc ekonomikur, ise araekonomikur 

gavlenas, romelime maTganis amoRebam konkretuli teritoria SeiZleba miiyvanos iseTi gzis 

arCevisken, romelic socialurad naklebad misaRebi SeiZleba gaxdes swored amitom xdeba au­

cilebeli turizmis funqcionirebis mkafio ekonomikuri da socialuri Teoriuli meqanizme­

bis Camoyalibeba [4].

turizmis zemoqmedeba garemoze SeiZleba iyos pirdapiri da iribi, aseve -  dadebiTi da 

uaryofiTi. turizmi ver ganviTardeba garemosTan urTierTqmedebis gareSe, magram turiz­

mis ganviTarebis swori da miznobrivi dagegmvis meSveobiT SeiZleba SevamciroT negatiuri da 

gavzardoT dadebiTi Sedegebi [5].

saqarTveloSi Semosul vizitorTa raodenoba yovelwliurad izrdeba. saqarTvelom 2017 

wlis meoTxe kvartalSi 1,732,101 saerTaSoriso mogzauri miiRo, rac +17.5%-iT aRemateba gasu­

li wlis analogiur maCvenebels. 2017 wlis jamuri monacemebiT saqarTvelos 7,554,936 ucxoeli 

of the Autonomous Republic of Adjara and analytical materials reflect-
ed in the works of Georgian and foreign economists. The factual basis 
of the work is the results of the research carried out by the author at the 
Georgian Technical University during the dissertation work. 

Keywords: Tourism, state regulation, recreation sectorJEL Classіfіcatіon:  L83; Z300 
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ewvia, zrda wina wlis maCvenebelTan SedarebiT +18.8%-ia. saerTaSoriso mogzaurebis udidesi 

wili mezobel qveynebze modis. meoTxe kvartalSi mezobeli qveynebidan mogzaurebis raode­

nobam 1,459,173 Seadgina, rac mTliani vizitorebis 84%-s warmoadgens. saqarTveloSi Camosuli 

saerTaSoriso mogzaurebis 81% saxmeleTo sazRvrebidan Semovida qveyanaSi. meoTxe kvarta­

lis ganmavlobaSi maTi raodenoba 1,400,484 gautolda. meoTxe kvartlis mdgomareobiT saqa­

rTvelos turizmis erovnuli administraciis bazaSi daregistrirebuli ganTavsebis saSuale­

bebis saerTo raodenoba 1,955 Seadgens, xolo sawoli adgilebis raodenoba ki - 65,941 [15].

ekologiuri turizmi ekologiisa da ekonomikuri interesebis gaerTianebis SesaniSnav 

magaliTs warmoadgens. ekologiuri turizmis globalur trendebs ganekuTvneba, upirveles 

yovlisa, bunebrivi da kulturuli komponentebis integracia, meore, bunebriv-klimatur 

da socialur cvlilebebze damokidebuleba, mesame, teritoriis mdgradi ganviTarebisken 

swrafva, meoTxe, bunebrivi garemosa da ekologiuri turizmis problematikisadmi maRali sa­

zo-gadoebrivi interesi rogorc eqspertuli sazogadoebis, ise moqalaqeebis mxridan [6].

msoflio TandaTan interesdeba Cveni qveyniT. amis dasturia sastumro industriis cnobi­

li transnacionaluri korporaciebic, romlebic saqarTveloSi turizmis biznesSi arian Car­

Tuli [7]. ,,rac Seexeba ganviTarebul qveynebs, aRniSnul qveynebSi, Tavis droze saxelmwifo 

Caeria turistuli sistemis daxvewaSi Tu garkveuli regulaciebis formirebaSi, romelmac 

sagrZnoblad gaaumjobesa turizmis industriis done da dRes es qveynebi turizmiT, rogorc 

ekonomikis erTerTi dargiT sakmao Semosavals Rebulobs. amgvarad mniSvnelovania saxelm­

wifos Careva turizmis sferoSi, es iqneba garkveuli saxis regulaciebi Tu sakanonmdeblo 

baza“ [8]. turistuli saqmianobis praqtikaSi ganasxvaveben qveynebs, romlebic arian Zi-riT­

adad turistebis mimRebebi da qveynebs, romlebic sxva qveyanas awvdian turistebs. mimwode­

bel qveynebs SeiZleba mivakuTvnoT aSS, germania, inglisi, dania, belgia, ruseTi da a.S. meore 

jgufs SeiZleba mivakuTvnoT safrangeTi, amerika, espaneTi, italia, ungreTi da a.S. [9].

qveynis damokidebuleba ama Tu im tipisadmi ganpirobebuli aris ramdenime mniSvnelovani 

faqtoriT. maTgan ZiriTadia socialur ekonomikuri, turistuli resursebi, rogorc bune­

brivi ise anTropogenuri, infrastruqturis ganviTarebis done, geografiuli mdebareoba 

mTavari turistuli bazrebis mimarT, am faqtorebze damokidebuliT, agreTve im yuradRe­

biT, romelsac qveynebi uTmoben erovnuli turizmis ganviTarebas, icvleba turizmis wvlili 

am qveynebis ekonomikaSi.

turizmis ganviTrebis saxelmwifo programebi arsebobs msoflios mraval qveyanaSi, rom­

lebic Tvlian turizms ekonomikis ganviTarebis erT-erT ZiriTad dargad, agreTve sakmaod 

mniSvnelovania Semosavlebi, romlebsac iRebs saxelmwifo turistuli saqmianobis gadasaxa­

dis saxiT. magaliTad, aSS-Si turizmidan gadasaxadebi saSualod Seadgens 130 miliard dolars 

weliwadSi, iaponiaSi- 70-s, germaniaSi-57-s da a.S. [10].

arsebobs turizmis dargSi moqmedi organizaciebis saxelmwifo regulirebis ramdeni­

me modeli: sabazro TviTorganizaciis modeli, aqtiuri zemoqmedebis modeli da SerCeviTi 

monawileobis modeli [11].

ganvixiloT TiToeuli modeli cal-calke: pirveli, sabazro TviT organizaciis modeli, 

rogorc wesi, gamoiyeneba im qveynebSi, sadac turistuli bazris subieqtebi sakmaod sicocx­

lisunarianebi arian. magaliTad, amerikaSi turistuli momsaxurebis bazris regulireba xor­

cieldeba calkeuli subieqtebis doneze, amerikas aqvs sakmaod myari saerTaSoriso pozicia 

turizmSi, romelic mimzidvelia mogzaurobis ganxorcielebisTvis:

aSS TiToeul StatSi arsebobs Sesabamisi samsaxuri, romelic pasuxismgebeli aris turiz­

mis ganviTarebaze. rogorc wesi es aris vaWrobis, komerciisa da turizmis saagento, romlis 
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amocanebs Seadgens sareklamo sainformacio RonisZiebebis gatareba Sida da SemosvliTi tu­

rizmis ganviTrebisTvis, analizisa da perspeqtivis kvleva. qalaqebSi da adgilobriv orga­

noebSi moqmedeben turizmis specialuri biuroebi, romlebic axorcieleben muSaobas turis­

tebis mosazidad. am biuroSi Sedian saqalaqo xelisuflebis warmomadgenlebi, satransporto 

kompaniis warmomadgenlebi, sastumroebi, restornebi, gasarTobi da sxva dawesebulebebi. bi­

uros biujeti formirdeba sxva danarCeni saSualebebiT, romlebic qalaqis mier gadasaxadis 

saxiT miizideba da amoiReba sastumroebSi macxovreblebisgan 8-dan 12%-mde, agreTve sawevro 

Senatanebidan da sareklamo SenatanebiT [12].

meore, aqtiuri zemoqmedebis modeli TurqeTSi 1982 wlidan moqmedebs kanoni turizmis mx­

ardaWeris Sesaxeb, romelic moicavs im RonisZiebebsa da meqanizmebs, romliTac xorcieldeba 

saxelmwifo mxardaWera. kerZod, ganisazRvreba uZravi qonebis gamoyenebis wesi turistuli 

miznebisTvis, maT eniWebaT SeRavaTiani sagadasaxado reJimi da saxelmwifo investiciebis ga­

moyofa. yovelwliurad qveyana turizmidan iRebs 1012 miliard dolars, maT Soris rusi tu­

ristebisgan daaxloebiT 1,3 mlrd dolars [13].

mesame, SerCeviTi modeli damaxasiaTebelia ganviTarebuli evropuli saxelmwifoebisT­

vis safrangeTisTvis, espaneTisTvis, italiisTvis, didi britaneTisTvis, saberZneTisTvis, 

avstriisTvis, CexeTisTvis da SveicariisTvis [14].

mocemuli modeliT saxelmwifo iRebs SerCeviT monawileobas turistuli momsaxurebis 

bazris ganviTarebaSi 2 ZiriTadi mimarTulebiT: 

saxelmwifo regulireba (normatiul samarTlebrivi baza, aRmasrulebeli xelisuflebis 

sxvadasxva sferoebis koordinacia, saerTaSoriso TanamSromloba, statistikuri monacemTa 

analizi da a.S. );

marketinguli saqmianoba (ucxoeTSi turistuli warmomadgenlobis marTva, sareklamo 

aqciebSi monawileobis koordinireba, turizmis sferoSi saerTaSoriso organizaciebTan 

TanamSromloba);

yvela ganviTarebul evropul saxelmwifoSi arsebobs organizaciebi, romlebic axorciel­

eben turizmis ganviTarebis programebs, romelic moicavs turizmis biznesis warmarTvisaT­

vis sasurveli pirobebis Seqmnas.  igulisxmeba:  sagadasaxado SeRavaTebi, sabaJo da sasazRvro 

reJimis gamartiveba, investiciebis mozidva infrastruqturis ganviTarebisTvis, saerTaSor­

iso bazarze reklamireba, kadrebis momzadeba, da a.S.

magaliTad, did britaneTSi. saxelmwifoebrivi organoebi evropul qveynebSi mWidrod ar­

ian dakavSirebuli adgilobriv xelisuflebasTan da kerZo biznesTan. am sqemam Tavi warmoaCi­

na, rogorc sakmaod efeqturma, ramdenadac is saSualebas iZleva moziduli iqnas finansuri 

resursebi kerZo seqtoridan aqtualuri amocanebis ganxorcielebisTvis, amave dros xels 

uwyobs konstruqciul TanamSromlobas xelisuflebis sxvadasxva doneebs Soris, ris Sedega­

dac turistuli saqmianobis regulireba xorcieldeba saxelmwifos da kerZo seqtoris part­

niorobis safuZvelze.
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daskvna

samecniero literaturis mimoxilvis Semdeg SegviZlia davaskvnaT,rom:  saqarTvelos 

pirobebSi   yvelaze ufro efeqturi aris marTvis evropuli  da, agreTve, britanuli meTodi, 

romelic gamoiyeneba iseT qveynebSi, rogoric aris inglisi, saberZneTi, italia, safrangeTi, 

Sveicaria, sadac turizmi miekuTvneba  mravaldargobriv saministroebs, romlebic axor­

cieleben ucxoeTis qveynebSi turistuli seqtoris marTvas, samarTlebrivi bazis SemuSave­

bas, statistikuri informaciis Segrovebasa da damuSavebas, reklamas, gamofenebSi monawile­

obas,  muSaobas ucxoel JurnalistebTan, agreTve, ewevian marketingul saqmianobas. 

turizmis konkurentunarianobis asamaRleblad saWiroa seriozuli finansuri mxardaWera 

da kapital dabandebebi, amasTan , rogorc saerTaSoriso praqtika gviCvenebs, turizmSi  inves­

ticiebis dabandebas grZelvadiani efeqti  aqvs.  aseTi efeqti mxolod ramdenime wlis Semdeg 

bazarze aqtiuri pozicionirebis Semdeg miiReba. mastimulirebeli RonisZiebebis gareSe Seu­

Zlebelia ucxoeTis da adgilobrivi turistebis Semodinebis  da, Sesabamisad, qveynis ekono­

mikaSi Semosavlebis zrdis uzrunvelyofa.

saxelmwifo Semosavlebis zrda miRweuli unda iyos  turizmis seqtoris stimulirebis 

gziT, rac gulisxmobs  investiciebis Cadebisa da sxvadasxva RonisZiebebis mxarisdaWeris 

aqtebs  rogorc saxelmwifo, ise kerZo seqtorisa da kompaniebis mxridan.

turizmis mxardaWerisTvis  saxelwifom droulad  unda miiRos iseTi regulaciebi, rom­

lebic ukavSirdeba; savizo reJims, sabaJo gadasaxads.

 damatebiTi stimulis saxiT, turistul produqtze  maRali moTxovnis pirobebSi sabaJo 

gadasaxadisgan gaTavisufleba  damatebiTi stimuli xdeba momxmareblisTvis produqtiT 

sargeblobisaTvis.
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